
INTRODUCTION



Grow Great is a campaign that aims to 
galvanise South Africa towards a national 
commitment to zero stunting by 2030.
It seeks to do so through supporting parents, 
empowering practitioners, inspiring the 
public, and mobilising policy-makers
using data-driven advocacy.





Grow Great is a campaign with the aim to galvanize 

South Africa towards a national commitment to zero 

stunting by 2030. Stunting is a (largely preventable) 

condition where young children are excessively 

short for their age and do not reach their full growth 

potential due to chronic nutritional deprivation, 

repeated infections and poor psychosocial 

stimulation. Stunting is associated with lifelong 

cognitive defects, educational and employment 

challenges, increased risk of chronic diseases in 

adulthood and cycles of intergenerational poverty. 

The campaign was initiated in 2017 and publicly 

launched in 2018 in response to South Africa’s high 

levels of stunting that have persisted for at least the 

last two decades. As many as 27% (and 36% among 

the poorest wealth quintiles) of children under five 

in South Africa suffer from stunting. South Africa’s 

burden of stunting is far higher than would be 

expected for an upper middle income and far higher 

than many of South Africa’s developing country 

counterparts. This is of grave concern because 

stunting has long term consequences for children’s 

health, education and economic prospects across 

the life course. 

Economic models suggest there is a sizeable 

economic penalty to not reducing stunting1. It is 

estimated that stunting places a Gross Domestic 

Product (GDP) per capita penalty on African and 

South-Asian countries of approximately 9%. In other 

words, if the current South African workforce had 

not been stunted as children, South Africa’s GDP per 

capita would be approximately 9% higher.

The good news though, is that stunting can be 

beaten. Countries, like Ghana, Chile, Senegal, Peru 

and Brazil, with similar resource constraints to 

South Africa, have demonstrated that through 

evidence-based interventions targeting women of 

reproductive age and children under five, with an 

emphasis on the critical first thousand days of life, 

that adopt a multisectoral approach and have high 

level government prioritisation, stunting can be 

beaten. The Grow Great Campaign seeks to achieve 

similar such results in the South African context.

Grow Great’s vision is a future where no child is 

unjustly denied the opportunity to reach their full 

potential as a result of a preventable condition. 

Our mission is to galvanize South Africa towards 

a national commitment to zero stunting by 2030 

and we do this by supporting parents, empowering 

practitioners, inspiring the public and mobilsing 

policy makers all around a shared vision that aims 

to bring South Africa closer to a stunting free future.

1. Galasso & Wagstaff, Economics & Human Biology, 2019
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Grow Great’s vision is a future
where no child is unjustly denied
the opportunity to reach their
full potential as a result of a
preventable condition. 



We support parents to provide responsive 

caregiving to their children through our 

rapidly growing national social franchise 

of Flourish mom and baby classes, that 

provide a community of support for new 

and expectant mothers and empowers and 

equips them with the skills and information 

they need to care well for themselves and 

to provide nurturing care to their child in 

the critical first 1000 days. Since launching 

in mid-2018, we have licensed over 200 

franchisees who are operating across 

all our 9 provinces and who collectively 

have reached over 15 000 pregnant and 

new mothers to date, with the aim to 

be reaching at least 1/3rd of all pregnant 

women at scale.

In addition to supporting parents, through 

our Grow Great Champions Clubs, our 

campaign supports and empowers 

Community Health Workers (CHWs) whose 

courageous job it is to enter homes and 

care for mothers and young children in the 

early years of life when children are most 

vulnerable to stunting and when caregivers 

are forming their approaches to parenting 

and require all the support they can get. 

These CHWs are supported to identify 

growth faltering early and refer children 

with additional needs and vulnerabilities. 

To date Grow Great Champions has 

supported CHWs to routinely growth 

monitor over 43 000 young children under 

two, with the intention to be reaching at 

least 1/3rd of children under 2 in South 

Africa at scale.

gROw gReaT’s 
sTRaTegIC 
ObjeCTIves
Supporting parents through 
Flourish social franchise of 
mom and baby classes

Empowering practitioners 
through Grow Great 
Champions Clubs



In addition to our programmatic 

interventions, we run mass media 

campaigns that aim to increase public 

awareness on the injustice of stunting 

and encourage primary care givers, their 

families, communities and our leaders to 

enable exclusive breastfeeding in homes, 

communities and workplaces and to create 

healthy food environments for our children.

Lastly, part of the challenge in our context 

is that we do not have good and sufficiently 

detailed data on the nutritional status 

of South Africa’s children. This makes it 

difficult to target interventions and focus 

programmes and resources on at-risk 

communities. So, whilst advocating for 

greater investments in more regular and 

detailed national surveys of the nutritional 

status of South Africa’s children, our 

campaign is running community-based 

surveys in our most nutrition insecure 

communities across the country that aim 

to profile the nutritional status of our 

children, identify vulnerable communities 

and inform policy and local programme 

implementation.

Inspiring the public 
through mass media 
campaigns

Mobilising policy makers 
through data driven 
advocacy



why aN 
INvesTmeNT
IN The fIRsT
1000 Days?
The first 1000 days of a child’s life (i.e. from conception 
to age two) is an opportunity to establish a foundation 
for children’s academic success, health and general 
well-being. It is during this period when much of brain 
development is happening, so an opportunity to establish 
a foundation for child’s academic success, health and 
general well-being but also a time when the brain is most 
sensitive to poor nutrition and toxic stress.

How well or how poorly mothers and children are 
nourished and cared for during the first 1000 days has a 
profound impact on a child’s ability to grow, learn and 
thrive. But sadly in our context, the first 1000 days is a 
time of great vulnerability for many of South Africa’s 
women and  children...



1/3 of pregnant 
women live in 

households that run 
out of money for 

food

Vulnerability to 
unemployment 

increases in 
pregnancy

>40% of pregnant 
women in South 

Africa suffer from 
antenatal

depression
Financial pressures 

increase in pregnancy 
(transport fare for clinic 
visits, healthcare costs, 

nutrition costs, etc)

Pregnant women
are at a higher risk 

of acquiring HIV 
than non pregnant 

women Pregnancy increases a 
woman’s risk of being a 
victim of Gender Based 

Violence

77% of children 
under 5 in South 

Africa do not 
receive a “Minimally 

Acceptable Diet”

33% of children 
in South Africa 

live in “Food Poor 
Households”

No state social 
assistance for poor 

and vulnerable 
pregnant women



seIzINg The 
OppORTUNITy
These dismal statistics represent a wasted opportunity, 
both for the individual child who begins their life short-
changed and us as a society who do not reap the benefit 
of their precious full potential.



As demonstrated in this famous curve by researcher Heckman, 

investments made in the early years of life - particularly in pregnancy - 

have higher returns on human capital than investments made later on in 

life. In fact some studies have argued, that a child’s height at age 2 is one 

of the best independent predictors of future productivity.

Job training

Schooling

Preschool programmes

Programmes targeted towards the earliest years

Prenatal programmes

Hickman curve, 2006
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gROw gReaT 
aChIevemeNTs 
TO DaTe
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whO Is The 
Team, aND 
whaT Is TheIR 
expeRIeNCe?
Dr KOPANO MAtlwA MABASO
Executive Director

Grow Great is led by Dr Kopano Matlwa Mabaso. Kopano 

is a medical doctor by training, Rhodes Scholar and 

an alumnus of the University of Oxford where she 

gained both her Masters in Global Health Science 

and DPhil (PhD) in Population Health. Kopano has 

received a number of accolades for her work as a social 

entrepreneur, including the first ever Aspen Idea Award, 

Aspen New Voices Fellowship and Tutu Fellowship. 

Kopano provides strategic oversight to the entire Grow 

Great Campaign, of which Grow Great Champions is one 

of four strategic priorities.

NIcOlA eley
Programme Lead

Nicola is a registered dietician with a  Master’s in Public 

Health Nutrition from the University of Stellenbosch. 

She has worked for various nutrition focused NGOs 

including Philani Maternal, Child Health and Nutrition 

Trust where she managed and supported Nutrition 

Advisors and Breastfeeding Peer Counsellors. Nicola 

has extensive experience training and and supporting 

Community Health Workers from South Africa, 

Swaziland and Ethiopia with a particular focus on 

maternal, child health and nutrition. 

tHABANG MAMetSe
Flourish Programme Lead

Thabang is a qualified Social Worker and has been 

working in the development sector since 2004. She 

worked at Grassroot Soccer as a Programme Manager, 

providing oversight on the Community Responses 

Programme and managing grantees. Previously, she 

worked at the Nelson Mandela Children’s Fund as 

a Programme Specialist, managing funded partner 

organisations and providing strategic guidance to the 

Fund’s initiatives in the North West Province. Prior to her 

lengthy experience at the Fund, she worked at Heartbeat 

Centre for Community Development as a Social Worker, 

overseeing the design, implementation and monitoring 

of the Children’s Empowerment Programme.

rutH MAtHyS
Flourish Curriculum Developer and Master Trainer

Ruth is an Occupational Therapist with a Masters in 

Public Health. Before joining Grow Great in 2018, Ruth 

pent four years with Medecins sans Frontieres’ (MSF) 

HIV and TB project in Khayelitsha, Cape Town. Ruth’s 

personal and professional experiences of pregnancy, 

early childhood and motherhood have made her 

acutely aware of the vulnerability faced by parents 

and the potential impact of this on their children. 

This understanding is her motivator as Flourish works 

towards creating a network of empowered moms, 

supported to raise children capable of reaching their full 

potential in life.



DuDuzIle MKHIze
Head of Communications

Duduzile is a seasoned television producer, director and writer 

responsible for Grow Great’s mass media campaigns that 

aim to create awareness on South Africa’s stunting problem 

and inspire change. Dudu has previously worked worked on 

a number of productions including The Big Debate on Etv, 

Carte Blanche on MNet, Sifunukwazi on Mzanzi Magic and 

Phola for the SABC. Before Dudu’s television career, Duduzile 

worked for an advertising agency as a creative producer. 

Duduzile is also the Founder of aWoke Media, a non-

profit organisation which aims at promoting the rights of 

vulnerable and marginalized groups. It was through aWoke 

Media that Duduzile consulted for organisations like the UN, 

Action Aid, Amnesty International and the Foundation for 

Human Rights. Duduzile has an MBA from Wits Business 

School and a degree in Communications from the University 

of Johannesburg.



To find out more, please contact

dr Kopano matlwa mabaso

kopano@growgreat.co.za

www.growgreat.org.za


